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ccepted: Mar 12, 2025 international and local literature, it highlights how gender influences
entrepreneurial intentions and aspirations. The study proposes a conceptual
framework that considers sociocultural factors, institutional practices, and

Keywords individual agency. It reveals that gendered perceptions and societal
Education expectations shape students’ entrepreneurial visions. Despite traditional
Entrepreneurship gender roles posing challenges, targeted educational interventions show
Gender potential for transformation. The framework includes concepts of
Inequality empowerment, resilience, and mentorship to mitigate barriers faced by

underrepresented groups, especially women. The paper calls for a critical
examination of entrepreneurship curricula to ensure inclusivity and
*Corresponding Author:  responsiveness to diverse student needs. By fostering equity and innovation,
higher education institutions can reshape the entrepreneurial landscape in

ShokoR@tut.ac.za South Africa. This conceptual exploration aims to inspire further research and
guide policymakers and educators in supporting all students’ entrepreneurial
aspirations, with implications extending to global discussions on gender,
education, and entrepreneurship.

INTRODUCTION

Entrepreneurship is recognized globally as a key driver of economic growth and innovation (Juliana,
Hui, Clement, Solomon, & Elvis, 2021). In South Africa, with its high unemployment rates, developing
entrepreneurial skills among students is essential. However, gender disparities remain in
entrepreneurship education and outcomes. These disparities impact not only individual aspirations
but also economic growth and innovation in South Africa.

Despite opportunities, gender disparities significantly influence students’ ambitions and
opportunities in entrepreneurship (BarNir, 2021).The role of gender in shaping entrepreneurial
aspirations is increasingly recognized, especially in higher education. In South Africa, systemic
inequalities make the intersection of gender and entrepreneurship a critical area of study. Female
students often report lower confidence and ambition compared to male peers, due to societal norms
discouraging women from business leadership roles (Thelma & Ngulube, 2024).

This study examines how gender affects students' aspirations to pursue entrepreneurship in South
African higher education, using insights from both local and international studies.In this context, the
study has two main goals: firstly, to investigate how gender affects students’ aspirations in
entrepreneurship education programs in higher education and secondly, to identify the obstacles
that prevent female students from fully achieving their entrepreneurial potential. The objectives
involve examining the perceptions of both male and female students towards entrepreneurship,
assessing the impact of institutional support on these aspirations, and suggesting strategies to create
a more inclusive entrepreneurial environment.

To achieve these aims, this research seeks to answer the following questions:
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How do gender norms affect the entrepreneurial aspirations of students in South African higher
education?

What barriers do female students face in pursuing entrepreneurship compared to their male
counterparts?

By exploring these questions, this study seeks to enhance the conversation on gender and
entrepreneurship in South Africa, offering insights that can shape policy and educational practices.

LITERATURE REVIEW

The intersection of gender and entrepreneurship in South Africa is a multifaceted issue influenced
by sociocultural dynamics, institutional frameworks, and individual aspirations Greyling, 2023). This
literature review compiles recent research, highlighting key themes, practical examples, and ongoing
challenges faced by aspiring female entrepreneurs in the country.

Gender Disparities in Entrepreneurship: International Perspectives

Research consistently shows gender disparities in entrepreneurial intentions. For instance, Kovaleva
etal. (2023) found that women are less likely than men to express interest in entrepreneurship, often
due to self-doubt and a lack of role models. Similarly, a meta-analysis by Gupta et al. (2009) concluded
that women exhibit lower entrepreneurial intentions than men, influenced by factors such as
socialization and access to resources.

Funding is one of the biggest obstacles that women entrepreneurs must overcome. Compared to their
male counterparts, female entrepreneurs frequently receive less financial support (Villaseca, Navio-
Marco, & Gimeno, 2021). Karlstrgm, Jansen, and Solheim (2024), for example, point out that venture
capitalists frequently choose male entrepreneurs, which is indicative of deep-rooted prejudices in
the investment community. In addition to limiting the potential for expansion of women-led
businesses, this funding gap feeds the loop of under-representation in the entrepreneurial
ecosystem.

According to Bullough, Guelich, Manolova, and Schjoedt (2022), women's involvement in
entrepreneurship is greatly impacted by cultural views regarding gender roles. Chowdhury (2024)
asserts that traditional gender conventions deter women from undertaking economic endeavours in
many cultures. According to Kabeer (2021), on the other hand, female entrepreneurship is more
prevalent in areas with progressive attitudes on gender equality. This demonstrates the significance
of how society views women's business prospects.

In order to comprehend gender discrepancies in business, intersectionality must be taken into
account. According to research by Martinez et al. (2024), women from marginalised areas face
particular difficulties since race, class, and geography intersect with gender (Fernandez, 2023).
According to Aini, Cosio, Greenwald, Jacoby, Keene, Kim, E.,.. & Vu (2023), women of colour
frequently experience compounded disadvantages that restrict their access to networks and
resources that are essential for achieving success as entrepreneurs.

Gender Disparities in Entrepreneurship:South African Context

Despite significant progress in gender equality, women still face substantial barriers to
entrepreneurship (Irene, Abdullah, & Murithi, 2021). According to the Global Entrepreneurship
Monitor (GEM) (2022), female entrepreneurship rates are significantly lower than male rates, with
women encountering unique barriers such as limited access to funding and networks. Research
indicates that women are underrepresented in entrepreneurial activities, often due to sociocultural
norms that discourage female participation in business ventures (Franzke et al., 2022). Irene,
Abdullah, and Murithi (2021) also emphasize that socio-cultural factors significantly constrain
women entrepreneurs in South Africa. For example, Love, Nikolaev, and Dhakal (2024) found that
traditional gender roles and societal expectations significantly limit women’s entrepreneurial
aspirations and opportunities, as women are often perceived primarily as caretakers, which can
detract from their pursuit of business goals.
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Institutional Support and Educational Frameworks

Entrepreneurship education is vital for shaping students’ aspirations and providing them with
essential skills. Higher education institutions in South Africa play a significant role in fostering
entrepreneurial mindsets through various programs. These programs, which promote gender equity
and support female entrepreneurs, are crucial for creating an inclusive entrepreneurial ecosystem
(Veckalne & Tambovceva, 2023). For instance, a university in Cape Town has initiatives that support
female students in entrepreneurship through mentorship and funding opportunities (Jali, 2021).
Such support can help women overcome barriers and pursue their entrepreneurial goals, though the
effectiveness of these programs in promoting gender equity is still debated.

The curriculum and teaching methods in entrepreneurship education can influence gender-related
aspirations (Pimpa, 2021). Research suggests that women may thrive in collaborative and supportive
learning environments (Whitlock, Hampton & Campbell, 2023). Gender-sensitive teaching
approaches could enhance female students’ engagement and aspirations in entrepreneurship
programs.

The Role of Networks and Mentorship

Networking and mentorship are crucial for entrepreneurial success, especially for women. Studies
show that female entrepreneurs benefit greatly from mentorship, which provides guidance, support,
and resources (Theaker, 2023). St-Jean & Tremblay (2020) emphasize the importance of female
mentorship networks, noting that women with mentors are more likely to succeed. Organizations
like the Women’s Business Network connect aspiring female entrepreneurs with experienced
businesswomen, fostering collaboration and knowledge sharing. Access to female role models and
mentorship programs can significantly boost students’ entrepreneurial aspirations
(Abbasianchavari & Moritz, 2021). In South Africa, initiatives promoting female entrepreneurship
often include mentorship programs linking aspiring entrepreneurs with successful businesswomen
(Kunene, 2023).

Individual Agency and Self-Efficacy

Individual agency, the ability to act independently and make choices (Code, 2020), is crucial for
entrepreneurial aspirations. Studies indicate that women with higher self-efficacy are more likely to
pursue entrepreneurial opportunities despite societal barriers (Brdndle, & Kuckertz, . (2023),
Hamdani et al. (2023), Tihic, Hadzic, & McKelvie. (2021)). Female students who participate in
entrepreneurship training programs report increased confidence in their ability to start and manage
businesses (Elliott, Mavriplis, & Anis, 2020). This underscores the importance of educational
interventions that boost self-efficacy among aspiring female entrepreneurs.

Barriers to Female Entrepreneurship Aspirations

Despite the availability of entrepreneurship education programs, several barriers hinder female
students’ aspirations, including socio-cultural norms and access to resources. Traditional gender
roles in many South African communities discourage women from pursuing entrepreneurship
(Meyer & Kriiger, 2021). Societal expectations often prioritize domestic responsibilities over
entrepreneurial pursuits for women (Hudson, Breen, & Leung, 2020).

Access to financial resources remains a major obstacle for female entrepreneurs. Women frequently
face challenges in securing funding due to biases within the financial sector (Ajiva, Ejike, &
Abhulimen, 2024). In South Africa, where credit access is limited, this can discourage female students
from pursuing entrepreneurial ventures.

Enablers of Female Entrepreneurship Aspirations

Supportive networks are crucial in boosting female students’ entrepreneurial aspirations (Mitra &
Basit, 2021). Studies show that women who participate in entrepreneurial networks are more likely
to gain confidence in their abilities (Shahzad, Khan, Saleem, & Rashid, 2021). In South Africa,
initiatives aimed at promoting female entrepreneurship often stress the importance of building
supportive communities.

Research on gender and entrepreneurship in South Africa highlights the need to address
sociocultural barriers, improve institutional support, and enhance individual agency among aspiring
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female entrepreneurs. By fostering an inclusive entrepreneurial ecosystem, South Africa can leverage
the potential of women entrepreneurs, contributing to both economic growth and social equity.

Conceptual Framework

This study’s conceptual framework examines gender and entrepreneurial aspirations within South
African higher education through a multidimensional lens. It incorporates three main components:
sociocultural influences, institutional support, and individual agency. These elements interact to
shape students’ aspirations and experiences in entrepreneurship education.

Students' views on entrepreneurship are influenced by sociocultural variables, which include gender
norms, stereotypes, and societal expectations (Ul Hassan & Naz, 2020). Studies reveal that
conventional gender norms frequently determine the occupations considered appropriate for both
men and women, which in turn affects their aspirations to become entrepreneurs (Gupta, Turan, &
Gunter, 2021). For instance, women may absorb messages from society that entrepreneurship is a
field dominated by men, which could decrease their confidence and goals. This element emphasizes
the importance of addressing these deeply held cultural views to create an atmosphere where both
sexes feel equally empowered to pursue business endeavours.

Institutions of higher learning play a crucial influence in influencing entrepreneurial goals. Access to
resources, mentorship, and curriculum that encourage inclusive behaviours are all components of
effective institutional assistance (Cerna, Mezzanotte, et al, 2021 ). According to studies,
organizations that proactively advance gender parity and offer specialized support systems can
greatly increase the entrepreneurial aspirations of female students (Hartman & Barber, 2020).
According to this concept, societal hurdles can be mitigated by institutional commitment to diversity
and inclusion, which will encourage more women to pursue entrepreneurship.

Individual agency refers to the capacity of students to act independently and make choices regarding
their entrepreneurial aspirations (Nieminen, Tai, Boud, & Henderson, 2022). This component
emphasizes the importance of personal motivation, resilience, and self-efficacy in overcoming
external barriers (Bandura, 1997). Empirical evidence suggests that individuals with higher self-
efficacy are more likely to pursue entrepreneurial opportunities, regardless of gender (Wu, Jiang, et
al,,2022). By fostering individual agency, educational programs can empower students to challenge
societal norms and pursue their entrepreneurial dreams.

The interaction among these three components creates a dynamic environment that influences
students' entrepreneurial aspirations. For instance, a supportive institutional framework can help
mitigate the impact of negative sociocultural influences, thus enhancing individual agency.
Conversely, persistent sociocultura barriers can undermine institutional efforts, making it essential
for higher education institutions to adopt a holistic approach that integrates these elements.

This conceptual framework serves as a foundation for examining the complex relationship between
gender and entrepreneurial aspirations in South African higher education. By addressing
sociocultural influences, enhancing institutional support, and promoting individual agency, this
study aims to provide actionable insights that can help bridge the gender gap in entrepreneurship.

METHODOLOGY

This conceptual paper uses qualitative research to examine the relationship between gender and
entrepreneurial aspirations in South African higher education. The methodology involves
synthesizing existing literature, identifying key themes, and developing a comprehensive conceptual
framework to address the research questions.

The study is based on a systematic literature review focusing on three main areas: gender and
entrepreneurship, the role of higher education institutions, and individual agency in entrepreneurial
pursuits. The review process included sourcing peer-reviewed articles, books, and reports from the
last five years using academic databases like Google Scholar, J[STOR, and Scopus. Key search terms
included “gender and entrepreneurship,” “entrepreneurial aspirations in higher education,” and
“South Africa entrepreneurship education.” The selected studies were analyzed for recurring themes
and patterns related to gender disparities in entrepreneurial ambitions, barriers faced by female
students, and the impact of institutional support.After the literature review, a thematic analysis was
conducted to extract key insights and build the conceptual framework. This analysis aimed to
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understand how sociocultural influences, institutional support, and individual agency intersect to
shape entrepreneurial aspirations, following Braun, Clarke and Hayfield’s (2022) guidelines for
thematic analysis.

To ensure the robustness of the conceptual framework, the study includes a validation phase with
expert feedback from academics and practitioners in entrepreneurship and gender studies. Their
insights will help refine the framework, ensuring it accurately reflects the complexities of the gender-
entrepreneurship relationship in the South African context.

RESULTS AND DISCUSSION

The exploration of gender and entrepreneurship in South Africa uncovers key insights into the
challenges and opportunities for female entrepreneurs. Recent studies highlight themes such as
sociocultural influences, institutional support, mentorship, and individual agency. These findings
have important implications for policy and practice, emphasizing the need for inclusive strategies to
support women entrepreneurs. The thematic analysis gave insight into the development of a
conceptual framework.

Sociocultural Influences

Socio-cultural factors greatly influence women's entrepreneurial ambitions and experiences in South
Africa. Research shows that sociocultural norms significantly influence women's entrepreneurial
aspirations in South Africa (Badghish et al.,, 2023). Traditional gender roles often shape the types of
businesses women start and their access to resources, with societal expectations prioritizing family
and community duties over personal goals.

Traditional gender roles often lead women to prioritize family responsibilities over business
pursuits, limiting their entrepreneurial ambitions (Inkumsah, 2024). Marcus (2021) argues that
these norms create psychological barriers, discouraging women from entrepreneurship by
internalizing societal expectations. This is supported by Hamdani et al. (2023), who highlight that
societal perceptions of gender roles can impact women's confidence and willingness to engage in
entrepreneurial activities.

Despite these challenges, there is a growing acknowledgment of the value of female entrepreneurship
for economic empowerment and social change. Recent research shows that women entrepreneurs
are increasingly defying these norms, using their unique insights to develop innovative solutions that
meet local needs (Moral, Rahman et al., 2024).

Institutional Support

Institutional support plays a vital role in creating a conducive environment for women
entrepreneurs. Recent government initiatives and policies have increasingly focused on promoting
gender equality in entrepreneurship. Essential programs offering financial aid, training, and
resources tailored for women help address the unique challenges they encounter. In South Africa,
various funding schemes and support networks have been established to improve women's access
to capital and business development resources (Ogujiuba, 2021). However, the success of these
initiatives often depends on effective local implementation, which can be hindered by bureaucratic
obstacles and lack of awareness.

Higher education institutions play a crucial role in fostering female entrepreneurship. Elliott,
Mavriplis, and Anis (2020) note that universities empower women through targeted
entrepreneurship programs, which include mentorship, funding access, and business skills training.
This institutional support is vital for creating an environment where women can thrive as
entrepreneurs.

Mentorship and Networking

Mentorship is crucial for supporting female entrepreneurs. Maxheimer and Nicholls-Nixon (2022)
found that women in mentorship relationships are more likely to succeed in their ventures. These
relationships offer guidance, support, and access to valuable networks, facilitating business
opportunities (Abu-Rumman et al, 2021). Studies show that mentorship programs connecting
women with experienced business leaders boost skills, confidence, and community belonging
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(Elliott, Mavriplis, & Anis, 2020). However, access to mentorship is uneven, with many women
lacking necessary networks.

Networking is also vital for entrepreneurial success, providing opportunities, resources, and
collaborations. The Women's Business Network, for example, connects aspiring female
entrepreneurs with established businesswomen, promoting collaboration and knowledge sharing.
This network effect is vital for building confidence and expanding the reach of female entrepreneurs
in a male-dominated business environment (Constantinidis, 2021).

Women often struggle to access traditionally male-dominated networks, limiting their growth.
Women-focused networking platforms are helping bridge this gap, promoting shared experiences
and support (Provitt, 2024). Encouraging active participation in networking can enhance women's
entrepreneurial journeys and foster a more inclusive business environment.

Individual Agency and Self-Efficacy

Individual agency is crucial for women's entrepreneurial success. The ability to make independent
decisions and take risks is shaped by personal experiences and socio-economic backgrounds. Women
with a strong sense of agency are more likely to pursue entrepreneurship despite challenges.

Individual agency, especially self-efficacy, is a key predictor of entrepreneurial success among
women (Gielnik, Bledow, & Stark, 2020). Research shows that personal motivation, resilience, and
obstacle navigation are key to successful entrepreneurship among women (Matharu & Juneja, 2024).
Elliott, Mavriplis, & Anis, (2020)noted that women who participate in entrepreneurship training
programs gain confidence in their ability to start and manage businesses. This highlights the
importance of educational interventions that not only teach skills but also boost self-belief. By
fostering a sense of agency, these programs empower women to challenge societal norms and pursue
their entrepreneurial aspirations. Empowering women to harness their agency can boost their
participation in entrepreneurship and lead to greater economic independence.

Conceptual Framework Development

The thematic analysis insights led to the creation of a conceptual framework that depicts the
interactions among the identified components. This framework visually maps out how sociocultural
influences, institutional support, and individual agency interact to shape entrepreneurial aspirations.

Figure 1 below shows the conceptual framework that was developed from the thematic analysis.

influences

facilitates

shapes
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Fig.1: A framework for understanding socio-cultural influences, institutional support and individual
agency.

The arrows in the diagram show how influence flows among the three components. Sociocultural
influences shape the level of institutional support individuals perceive, while institutional support
can enhance individual agency by providing essential resources and encouragement. Individual
agency can also create feedback loops that impact sociocultural norms, as successful entrepreneurs
may inspire others and change societal views on entrepreneurship. These dynamics can vary
depending on geographical, economic, and cultural contexts, highlighting the need for tailored
approaches to fostering entrepreneurial ecosystems.

This framework emphasizes the complex nature of entrepreneurial aspirations and the crucial
interplay between sociocultural influences, institutional support, and individual agency.
Understanding these relationships can guide policies and practices aimed at promoting
entrepreneurship in diverse settings. The framework’s development was guided by existing
theoretical models, such as Bandura’s (1997) Social Cognitive Theory, which focuses on self-efficacy
and social influences on behavior, and the Entrepreneurial Event Model (Shapero & Sokol, 1982),
which underscores the importance of perceived opportunities and individual motivations in
entrepreneurial decision-making.

Implications and Future Directions

Despite the advancements, women in South Africa still face significant challenges in
entrepreneurship. Issues like limited access to finance, gender bias in business environments, and
the lack of supportive policies continue to impede their entrepreneurial ambitions. Future research
should aim to develop comprehensive strategies to tackle these challenges, including policy
recommendations that promote gender equity in entrepreneurship. Educational interventions
targeting female students can boost their entrepreneurial aspirations. Programs that focus on
building self-efficacy, business skills, and resilience can empower women to pursue entrepreneurial
ventures (Olakitan, 2021).

Recent studies suggest several practical steps to enhance female entrepreneurship in South Africa:

Implement policies that address barriers faced by women, such as access to finance and support
services. Gender-sensitive funding programs should prioritize female entrepreneurs.

Expand entrepreneurship programs in higher education to provide comprehensive support for
female students, including mentorship and networking opportunities.

Promote female entrepreneurship through community awareness campaigns that challenge
traditional gender roles and highlight successful female entrepreneurs as role models.

The relationship between gender and students' entrepreneurial aspirations is intricate. Significant
obstacles still exist despite notable progress in encouraging women to pursue entrepreneurship.
Socio-cultural influences, institutional support, individual agency, mentorship, and networking
shape the entrepreneurial landscape for women in South Africa. Programs that teach
entrepreneurship in South Africa need to incorporate gender perspectives into their courses to solve
gender inequities. This may entail preparing teachers to identify and counteract prejudices that could
impede the involvement and ambitions of female students. The gender gap must be taken into
account by policymakers when creating programs to encourage entrepreneurship. One way to
decrease the gender gap in entrepreneurship is to develop policies that are tailored to meet the
requirements of female entrepreneurs, such as funding opportunities and mentorship programs.

Overcoming barriers requires a multifaceted approach that integrates these elements. By creating a
supportive environment, South Africa can leverage the potential of female entrepreneurs to drive
economic growth and social change. The desire of students to pursue entrepreneurship at South
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African higher education institutions is significantly influenced by their gender. Even while
entrepreneurial education programs are essential in forming these goals, obstacles based on gender
still stand in the way of advancement. A more equitable entrepreneurial landscape in South Africa
can be achieved by stakeholders through the integration of gender-sensitive initiatives and the
creation of supportive conditions.

CONCLUSION

This study examines the intersection of gender and entrepreneurial aspirations in South African
higher education, revealing the complex challenges and opportunities for female entrepreneurs.
Sociocultural influences often discourage women from pursuing entrepreneurship due to entrenched
gender norms. However, higher education institutions play a crucial role in overcoming these
barriers by offering tailored programs, mentorship, and resources.

The findings highlight the importance of networks and mentorship in fostering female
entrepreneurship. Women who engage with mentors and supportive networks are more likely to
succeed, as these relationships provide guidance and opportunities. Enhancing individual agency and
self-efficacy through educational interventions is also vital for empowering women to overcome
societal constraints and pursue their business aspirations confidently.

Despite ongoing challenges for women entrepreneurs in South Africa, recent studies emphasize the
crucial role of sociocultural change, institutional support, mentorship, and individual agency. By
addressing these areas, we can enhance women's participation in entrepreneurship, driving both
economic growth and social equity.

Despite progress, significant challenges remain in creating an equitable entrepreneurial landscape in
South Africa. Addressing these issues requires collaboration among policymakers, educational
institutions, and community organizations to develop inclusive strategies that promote female
entrepreneurship. By prioritizing gender-sensitive policies, expanding educational initiatives, and
fostering community engagement, South Africa can harness the potential of women entrepreneurs,
contributing to economic growth and social equity.

While the journey towards gender equality in entrepreneurship is ongoing, concerted efforts and
supportive frameworks can transform the aspirations of female entrepreneurs into reality. This
study provides a foundation for future research and practical applications to enhance the
entrepreneurial landscape for women in South Africa.

Authors’ contributions: RS was responsible for the conception, design of the article and writing the
results. BN was responsible for the methodology and reviewing the article. ONM was responsible for
the review

REFERENCES

Abbasianchavari, A., & Moritz, A. (2021). The impact of role models on entrepreneurial intentions
and behavior: a review of the literature. Management Review Quarterly, 71, 1-40.
https://doi.org/10.1007/s11301-019-00179-0

Abu-Rumman, A, Al Shraah, A, Al-Madi, F.,, & Alfalah, T. (2021). Entrepreneurial networks,
entrepreneurial orientation, and performance of small and medium enterprises: are dynamic
capabilities the missing link?. Journal of Innovation and Entrepreneurship, 10(1), 29.
https://doi.org/10.1186/s13731-021-00170-8

Aini, M,, Cosio, K., Greenwald, S., Jacoby, M., Keene, T., Kim, E,, ... & Vu, V. (2023). Closing the wealth
gap: Removing barriers faced by women of color entrepreneurs. Berkerly, Institute of
Governmental Studies.

Ajiva, 0. A, Ejike, O. G., & Abhulimen, A. O. (2024). Empowering female entrepreneurs in the creative
sector: Overcoming barriers and strategies for long-term success. International Journal of
Advanced Economics, 6(08), 424-436. https://doi.org/ 10.51594 /ijae.v6i8.1485

Badghish, S., Alj, 1., Ali, M., Yaqub, M.Z. and Dhir, A. (2023), "How socio-cultural transition helps to
improve entrepreneurial intentions among women?", Journal of Intellectual Capital, Vol. 24
No. 4, pp. 900-928. https://doi.org/10.1108/]J1C-06-2021-0158

Bandura, A. (1997). Self-efficacy: The exercise of control. W.H. Freeman.

7980


https://doi.org/10.1007/s11301-019-00179-0
https://doi.org/10.1186/s13731-021-00170-8

Shoko et al. Beyond the Classroom

BarNir, A. (2021). To venture or not to venture? Gender stereotyping and women'’s entrepreneurial
aspirations. Sex Roles, 85(1), 57-72. https://doi.org/10.1007/s11199-020-01204-3
Brandle, L., & Kuckertz, A. (2023). Inequality and entrepreneurial agency: how social class origins
affect entrepreneurial self-efficacy. Business & Society, 62(8), 1586-1636.

https://doi.org/10.1177/00076503231158603

Braun, V., Clarke, V., & Hayfield, N. (2022). ‘A starting point for your journey, not a map”: Nikki
Hayfield in conversation with Virginia Braun and Victoria Clarke about thematic analysis.
Qualitative research in psychology, 19(2), 424-445.
https://doi.org/10.1080/14780887.2019.1670765

Bullough, A., Guelich, U., Manolova, T. S., & Schjoedt, L. (2022). Women'’s entrepreneurship and
culture: gender role expectations and identities, societal culture, and the entrepreneurial
environment. Small Business Economics, 58(2), 985-996. https://doi.org/10.1007 /s11187-
020-00429-6

Cerna, L., Mezzanotte, C., Rutigliano, A., Brussino, O., Santiago, P., Borgonovi, F., & Guthrie, C. (2021).
Promoting inclusive education for diverse societies: A conceptual framework.
https://doi.org/10.1787/19939019

Chowdhury, E. K. (2024). Cultural norms and their effect on entrepreneurial endeavors: perspectives
from Bangladesh. Journal of Developmental Entrepreneurship, 29(01), 2450007.
https://doi.org/10.1142/5S1084946724500079

Code, ]. (2020, February). Agency for learning: Intention, motivation, self-efficacy and self-regulation.
In  Frontiers in  education (Vol. 5, p. 19). Frontiers Media SA.
https://doi.org/10.3389/feduc.2020.00019

Constantinidis, C. (2021). How female entrepreneurs build strong business relationships: the power
of gender stereotypes. International Journal of Gender and Entrepreneurship, 13(3), 259-
274. https://doi.org/10.1108/1]GE-11-2020-0185

Elliott, C., Mavriplis, C., & Anis, H. (2020). An entrepreneurship education and peer mentoring
program for women in STEM: mentors’ experiences and perceptions of entrepreneurial self-
efficacy and intent. International Entrepreneurship and Management Journal, 16(1), 43-67.
https://doi.org/10.1007/s11365-019-00624-2

Fernandez, L. (2023). Unveiling gender dynamics: An in-depth analysis of gender realities. Influence:
International journal of science review, 5(3), 61-70.
https://doi.org/10.54783 /influencejournal.v5i3.182

Franzke, S., Wu, ]., Froese, F.]., & Chan, Z. X. (2022). Female entrepreneurship in Asia: a critical review
and future directions. Asian Business & Management, 21(3), 343-372.
https://doi.org/10.1057/s41291-022-00186-2

Gielnik, M. M. Bledow, R, & Stark, M. S. (2020). A dynamic account of self-efficacy in
entrepreneurship. Journal of Applied Psychology, 105(5), 487.
https://psycnet.apa.org/doi/10.1037/apl0000451

Global Entrepreneurship Monitor (GEM). (2022). South Africa Report 2022.

Greyling, L. (2023). Guiding framework for female entrepreneurial identity development in South
Africa (Doctoral dissertation, North-West University (South Africa)).

Gupta, V. K,, Turban, D. B, Wasti, S. A, & Sikdar, A. (2009). The role of gender stereotypes in
perceptions of entrepreneurs and intentions to become an entrepreneur. Entrepreneurship
theory and practice, 33(2), 397-417. https://doi.org/10.1111/j.1540-6520.2009.00296.x

Hamdani, N. A,, Ramadani, V., Anggadwita, G., Maulida, G. S., Zuferi, R., & Maalaoui, A. (2023). Gender
stereotype perception, perceived social support and self-efficacy in increasing women's
entrepreneurial intentions. International Journal of Entrepreneurial Behavior & Research,
29(6), 1290-1313. https://doi.org/10.1108/IJEBR-02-2023-0157

Hartman, R. L., & Barber, E. G. (2020). Women in the workforce: The effect of gender on occupational
self-efficacy, work engagement and career aspirations. Gender in Management: An
International Journal, 35(1), 92-118. https://doi.org/10.1108/GM-04-2019-0062

Hudson Breen, R., & Leung, A. (2020). Choosing mothering and entrepreneurship: a relational career-
life process. International Journal of Gender and Entrepreneurship, 12(3), 253-271.
https://doi.org/10.1108/1JGE-08-2019-0130

Inkumsah, S. G. (2024). Female Entrepreneur's Perspective on Gender Equality and Strategies for
Sustainable Entrepreneurship-A Qualitative Study of Female Entrepreneurs' motivation,

7981


https://doi.org/10.1007/s11199-020-01204-3
https://doi.org/10.1080/14780887.2019.1670765
https://doi.org/10.1108/IJGE-11-2020-0185
https://doi.org/10.1007/s11365-019-00624-2
https://doi.org/10.1057/s41291-022-00186-2
https://doi.org/10.1111/j.1540-6520.2009.00296.x

Shoko et al. Beyond the Classroom

challenges, and Contribution to Gender Equality and sustainability in entrepreneurship.
Masters thesis. University of Gothenburg. https://hdl.handle.net/2077 /82379

Irene, B., Abdullah, P.O., Murithi, W.K. (2022). An Empirical Insight into the Factors Affecting the
Oscillation of Women Between Self- and Paid Employment in South Africa. In: Kolade, O., Rae,
D., Obembe, D. Woldesenbet Beta, K. (eds) The Palgrave Handbook of African
Entrepreneurship. Palgrave Macmillan, Cham. https://doi.org/10.1007/978-3-030-75894-
3.22

Jali, S. (2021). Developing women entrepreneurs through guided and funded business start-ups in
Cape Town (Doctoral dissertation, Cape Peninsula University of Technology).
https://etd.cput.ac.za/handle/20.500.11838/3596

Juliana, N. O., Hui, H. J., Clement, M., Solomon, E. N., & Elvis, 0. K. (2021). The impact of creativity and
innovation on entrepreneurship development: evidence from Nigeria. Open Journal of
Business and Management, 9(4), 1743-1770. https://doi.org/ 10.4236/0jbm.2021.94095

Kabeer, N. (2021). Gender equality, inclusive growth, and labour markets. In Women's economic
empowerment (pp. 13-48). Routledge.

Karlstrgm, B., Jansen, T. M., & Solheim, M. C. (2024). Talking with venture capitalists: gender
perceptions in investment decisions. International Journal of Entrepreneurial Behavior &
Research, 30(7), 1867-1893. https://doi.org/10.1108/IJEBR-11-2022-0993

Kovaleva, Y., Hyrynsalmi, S. Saltan, A., Happonen, A., & Kasurinen, ]J. (2023). Becoming an
entrepreneur: A study of factors with women from the tech sector. Information and Software
Technology, 155. https://doi.org/10.1016/].infsof.2022.107110

Love, I, Nikolaev, B., & Dhakal, C. (2024). The well-being of women entrepreneurs: the role of gender
inequality and gender roles. Small Business Economics, 62(1), 325-352.
https://doi.org/10.1007/s11187-023-00769-z

Marcus, R. (2021). Gender, social norms, and women’s economic empowerment. Women's Economic
Empowerment, 126-153. Taylor and Francis

Mashapure, R., Nyagadza, B., Chikazhe, L., Msipa, N., Ngorora, G. K. P., & Gwiza, A. (2022). Challenges
hindering women entrepreneurship sustainability in rural livelihoods: Case of Manicaland
province. Cogent Social Sciences, 8(1). https://doi.org/10.1080/23311886.2022.2132675

Matharuy, S. K., & Juneja, D. (2024). Factors impacting resilience of women entrepreneurs in India in
the face of COVID-19. Vision, 28(4), 448-458.
https://doi.org/10.1177/09722629211043299

Maxheimer, M. M., & Nicholls-Nixon, C. L. (2022). What women want (and need) from coaching
relationships during business incubation. Journal of Small Business & Entrepreneurship,
34(5), 548-577. https://doi.org/10.1080/08276331.2021.1981728

Meyer, N., & Krtiger, N. (2021). South African female entrepreneurs’ motivational factors: Differences
between young and established business owners. In Forum Scientiae Oeconomia 9(1), 75-
90. https://doi.org/10.23762/FSO_VOL9_NO1_5

Mitra, ].,& Basit, A. (2021). Personal networks and growth aspirations: a case study of second-
generation, Muslim, female entrepreneurs. Small Business Economics, 56, 121-143.
https://doi.org/10.1007/s11187-019-00211-3

Moral, I. H, Rahman, M. M., Rahman, M. S., Chowdhury, M. S., & Rahaman, M. S. (2024). Breaking
barriers and empowering marginal women entrepreneurs in Bangladesh for sustainable
economic growth: a narrative inquiry. Social Enterprise Journal, 20(4), 585-610.
https://doi.org/10.1108/SE]-04-2023-0050

Nieminen, |J. H,, Tai, J., Boud, D., & Henderson, M. (2022). Student agency in feedback: beyond the
individual. Assessment & Evaluation in Higher Education, 47(1), 95-108.
http://doi.org/10.1080/02602938.2021.1887080

Ogujiuba, K. K. (2021). Determinants of female entrepreneurship success in the agricultural sector:
an examination of SMEs in South Africa. International Journal of Economics and Financial
Issues, 11(3), 123-133. https://doi.org/10.32479/ijefi.11274

Olakitan, O. 0., Kayode, A. E., Olufunke, K. A.,, Moradeyo, A. T., & Victoria, B. 0. ]. (2021). Gender
stereotypes, resilience and self-efficacy as determinants of female entrepreneurial intentions.
Gender and Behaviour, 19(2), 18035-18051. https://hdlLhandle.net/10520/ejc-
genbeh v19 n2 a34

7982


https://etd.cput.ac.za/handle/20.500.11838/3596
https://doi.org/10.1016/j.infsof.2022.107110
https://doi.org/10.1080/23311886.2022.2132675
https://doi.org/10.1007/s11187-019-00211-3
https://hdl.handle.net/10520/ejc-genbeh_v19_n2_a34
https://hdl.handle.net/10520/ejc-genbeh_v19_n2_a34

Shoko et al. Beyond the Classroom

Pimpa, N. (2021). Overcoming gender gaps in entrepreneurship education and training. In Frontiers
in Education,6, p. 774876. Frontiers Media SA. https://doi.org/10.3389 /feduc.2021.774876

Provitt, D. (2024). Networking in the Age of Virtual Work: Women'’s Experiences and Strategies for
Success (Doctoral dissertation, University of Southern California).

Shahzad, M. F.,, Khan, K. 1., Saleem, S., & Rashid, T. (2021). What factors affect the entrepreneurial
intention to start-ups? The role of entrepreneurial skills, propensity to take risks, and
innovativeness in open business models. Journal of Open Innovation: Technology, Market,
and Complexity, 7(3), 173. https://doi.org/10.3390/joitmc7030173

Shapero, A., & Sokol, L. (1982). The social dimensions of entrepreneurship. In C. A. Kent, D. L. Sexton,
& K. H. Vesper (Eds.), Encyclopedia of entrepreneurship (pp. 72-90). Prentice Hall.

St-Jean, E., & Tremblay, M. (2020). Mentoring for entrepreneurs: A boost or a crutch? Long-term
effect of mentoring on self-efficacy. International Small Business Journal, 38(5), 424-448.
https://doi.org/10.1177/0266242619901058

Theaker, A. (2023). The role of mentoring for women entrepreneurs. In Entrepreneurship-New
Insights. IntechOpen. https://doi.org/ 10.5772 /intechopen.109422

Thelma, C. C, & Ngulube, L. (2024). Women in Leadership: Examining Barriers to Women's
Advancement in Leadership Positions. Asian Journal of Advanced Research and Reports,
18(6), 273-290. https://doi.org/10.9734 /ajarr/2024/v18i6671

Tihic, M., Hadzic, M., & McKelvie, A. (2021). Social support and its effects on self-efficacy among
entrepreneurs with disabilities. Journal of Business Venturing Insights, 16.
https://doi.org/10.1016/j.jbvi.2021.e00279

Ul Hassan, M., & Naz, A. (2020). Education for women entrepreneurial attitudes and intentions: The
role of perceptions on gender equality and empowerment. Pakistan Journal of Commerce and
Social Sciences (PJCSS), 14(1), 63-98. https://hdl.handle.net/10419/216865

Veckalne, R, & Tambovceva, T. (2023). The importance of gender equality in promoting
entrepreneurship and innovation. Marketing i menedZment innovacij, 14(1), 158-168.
https://armgpublishing.com/wp-content/uploads/2023/03/A680-2023-14_Veckalne-et-
al.pdf.

Villaseca, D., Navio-Marco, ]., & Gimeno, R. (2021). Money for female entrepreneurs does not grow on
trees: start-ups’ financing implications in times of COVID-19. Journal of Entrepreneurship in
Emerging Economies, 13(4), 698-720. http://dx.doi.org/10.1108/JEEE-06-2020-0172

Whitlock, D. W., Hampton, A. ]., & Campbell, K. (2023). Mentoring Women Entrepreneurs: Perceived
Needs and Benefits. Journal of Business & Entrepreneurship, 33(1), 3.
https://repository.ulm.edu/jbe/vol33/iss1/3

Wu, L, Jiang, S., Wang, X, Yu, L, Wang, Y., & Pan, H. (2022). Entrepreneurship education and
entrepreneurial intentions of college students: The mediating role of entrepreneurial self-
efficacy and the moderating role of entrepreneurial competition experience. Frontiers in
Psychology, 12. https://doi.org/10.3389/fpsyg.2021 .727826

7983


https://doi.org/10.9734/ajarr/2024/v18i6671

